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PROBLEM STATEMENT 5 SX

Our SEO falls behind due to dlfflCUlty of prOdUCing MORE LIKELY TO RANK ON 1ST PAGE OF
resource articles rapidly. GOOGLE

SOLUTION 0
Creating short-form videos based off resource pages O

|ncr‘eases SEO - enabling us to produce content quickly, BOOST IN CTR
easily, and consistently.

How does it impact SEO? O
1. Webpages with video are more likely to rank on
first page of Google compared to webpages without. O

2. Webpages with video generate 3x more inbound links.

INCREASE IN CONVERSION RATES BY PLACING

3. Engages visitors right away, increasing the dwell time. A VIDEO AT THE TOP OF A LANDING PAGE
Mock video took 1hr to write & create — keep in mind we 3 /O
would need copy edits, video edits, and legal approval. OF CONSUMERS ARE MORE LIKELY TO

« Estimated time of a fully thawed out video: 4 days. PURCHASE A PRODUCT/SERVICE AFTER

WATCHING A VIDEO

HOME MARKETING TEAM STEPHEN NALESNIK


https://www.hubspot.com/marketing-statistics?__hstc=250973721.9c74574471620f21193fdb9e7b11e158.1771967121448.1771967121448.1771967121448.1&__hssc=250973721.1.1771967121448&__hsfp=49d239d012dea35c4d159332ead4158e
https://www.digitalbrew.com/blog/video-impacts-seo/
https://blog.hubspot.com/marketing/video-marketing?__hstc=250973721.9c74574471620f21193fdb9e7b11e158.1771967121448.1771967121448.1771967121448.1&__hssc=250973721.1.1771967121448&__hsfp=49d239d012dea35c4d159332ead4158e
https://unbounce.com/podcast/data-driven-video-marketing/
https://www.semrush.com/blog/dwell-time/?b_adgroup=en;%20SEO;%20SEO&b_adgroupid=1301822876720134&b_adid=81363983150954&b_campaign=Core12_SRCH_DSA_Blog_BING&b_campaignid=554678906&b_isproduct=&b_productid=&b_term=en%20SEO&b_termid=dat-2333163674363427:loc-190&kw=en%20SEO&cmp=Core12_SRCH_DSA_Blog_Core_BU_BING&label=dsa_pagefeed&Network=o&Device=c&utm_content=&kwid=dat-2333163674363427:loc-190&cmpid=554678906&agpid=1301822876720134&BU=Core&extid=&adpos=&matchtype=b&msclkid=9a13adaab0b615812ae1c435b1634155&utm_source=bing&utm_medium=cpc&utm_campaign=Core12_SRCH_DSA_Blog_BING&utm_term=en%20SEO

